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What is “marie claire style” ?
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It has been two years since "marie claire style" was first published as anew form of "marie claire", a magazine that is
published in 35 countries, and has the largest number of copiese printed world wide. To make visible the consumers of
fashion, which was not before, five keywords, 1.Easy access 2.Large circulation 3.International 4.Reliable 5.Beautiful,
became the philosophy for editing. Collaborations with newspapers, websites, and even TV, the magazine has grown to
publish more than 500,000 copies.

For a convenience, the magazine is now available at news stands in major Tokyo Metro Ginza Line stations, and also via
Amazon. Being a new style of magazine with a high rate of feedback from our readers, "marie claire style" will keep making
everyday life more colorful and enjoyable. That, is the role of "marie claire style".

(marie claire stle editor-in-chief Katsuto Tai)
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Periodicity: Delivery

Yomiuri Shimbun subscribers

Tokyo Metropolitan Area including the other
urban cities

® EPER : #Y53755D

Circulation: approximately 530,000
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Issue date: The last Thursday of every month
*Exception: 2 times a month occasionally
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and smartphone app are available for an up to date information for
readers who do not get the distribution of the magazine. Online exclusive articles are also available.

Website "marieclairestyle.jp"
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marie claire style is a premium magazine, delivered directly to target newspaper readers.
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The magazine contains domestic on-going in addition to the tidings from overseas,
all designed and presented in a stylish manner to meet the reader’s need.
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Magazine size: approximately 48 pages, depends on the issue
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Targeted subscribers:

Readers of marie claire style are very sensitive to fashion and
trends with more than 10 million in annual household income.
Many of these people may become the next influencers, since most
of them uses the internet.
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Distribution Area:

(Prefectures) Hokkaido, Miyagi, Fukushima, Tokyo
Metropolitan Area, Aichi, Osaka, Hyogo, Kyoto,
Ishikawa, Hiroshima, Okayama, Kagawa, Yamaguchi,
Fukuoka, Gifu, Toyama, Ibaraki

XAvailable for purchase at major Tokyo Metro Ginza
Line stations' news stands
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Advertising Rates
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Position # of pages

FRE(1po) 4cip
Single page spread
SPE(2pgs)
Double page spread wezk
=4
Back cover 4C1P
=3
Single page inside back cover el
F2EME
First double page spread 4C2P
BRRIREE
Double page facing TOC ezl
BRdmE
Single page facing TOC 4C1p
I5+45—XL5—xim 4C1p
Single page facing editor’s letter
OS5 A%ME 4C1Pp

Single page facing column
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(mm)

Trimmed Size

329x257

329x514

329x257

329x%x257

329x514

329x514

329x%x257

329x257

329x257

LE#E (M)

Price(yen)

2,400,000

4,800,000

3,500,000

2,500,000

5,500,000

5,000,000

2,600,000

2,600,000

2,500,000
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©Production expenses of
300,000yen will be applied for 4C1P
tie-ups. Please contact us for further
information about other positions.
©Please contact for guidelines
concerning article-type
advertisement’s content and design.
©We will be unable to publish any
advertisements with contents that
are inadequate.

We will hold no responsibility for
any problem of deformation, breach
of privacy, and copyright problems
concemning with the advertise.
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As %78 GABosomm  xmmbosomm  AEAY
Vol.61 03/10 12/21 01/20 02/15
Vol.62 03/31 01/07 02/08 03/07
Vol.64 04/14 01/22 02/23 03/18
Vol.65 04/28 02/01 03/03 03/29
Vol.66 05/26 03/08 04/07 04/27
Vol.67 06/30 04/08 05/10 06/01
Vol.68 07/28 05/10 06/09 07/04
Vol.70 08/25 06/06 07/07 08/01
Vol.71 09/08 06/20 07/20 08/10
Vol.72 09/29 07/08 08/05 09/05
Vol.73 10/27 08/08 09/12 10/03
Vol.74 11/10 08/24 09/20 10/17
Vol.75 11/24 9/7 10/6 11/2
Vol.76 12/15 9/27 10/27 11/22
Vol.77 1/26 11/8 12/7 1/5
Vol.78 2/23 12/15 1/5 2/1
Vol.79 3/9 12/19 1/18 2/13
Vol.80 3/30 1/6 2/6 3/6/
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Yomiuri Shimbun: The world’s largest circulation newspaper
FroorE (&, ABBENSHMN - HHEFE TOEE47HER B TRITSNTLIEATHD.

T ORI FERAD 9 9 8 E 3 3 6 8 ﬁB (EATIBRZCEBER) -

NYTPOWSIREDHRN(CHSNDIFE AT+ PHE < THE200HEMEETHDIDICH L. ERIIRESZF—T UIITTLET,
E53A. BRENTES T 7No. 1DHEAT 17T,

The Yomiuri Shimbun is one of the largest circulation newspapers in Japan with around 10 million subscribers (morning edition)
This is incredibly high when you compare it to the world’s leading newspapers such as The New York Times or The Wall Street Journal which both have circulation ranging around 1-2 million
Yomiuri SHimbun is also one of the most influential media in Japan holding the highest share of the domestic market.

HAABCIHRIFIERITHLR—N HH12011F18~6 ¥  XEATItzy MREBE(E. BARABCIHEFRIFATHLR— HE ] (2011518~ 6 A1) LHRNERNSET
Circulation of Morning Edition is calculated using the Japan ABC (average Jan-Jun) and internal company data

® BB DELER (%)

2EHMR National edition (n=89,905) ERAfttY MR Tokyo edition (n=33,696) HAD15~69D A L8905 AD S5,
. - 2 1. 9%z g
&t7c YOMIURI s£ZE YOMIURI .
21.9 34.2 2iimswassemoon
ot BBt Z &R o
BH ASAHI e 18.0 FooEEERL LD E(CRDET
FH ASAHL e 24 ' 7 20.9 percent of the population in Japan betweeb the
.......................................... ages of 15-69 subscribe Yomiuri Shimbun.
R 5.6 This represents a quarter of the entire population of
FFE MAINICHI -veeeeersrmssessessmsmssnsssssisissss 50 Japan.
EIHR  NIKKEL --vveeevreeerneessneeesinneninesanniienns 60
EIHR NIKKET «oeeereeeeseieeminiiisiiie 9 3
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Newspaper subscribers are more vital than ever as Japan rebuilds its economy

REAXRELPHBREDOHEESH D, SEODNDAREEDER, FEHEITHNZRUER D57 EDZE (.
NN SEARDHEEZITASIL. HRZEBNLUTNEET,

In the aftermath of the March 11th earthquake and as the yen holds strong, rebuilding the economy is a top priority. Yomiuri Shimbun readers, as leading consumers, have an important role to play.

<ﬂ§§ﬁ¥ﬁ%ﬂﬁﬂ§lﬁ¥$> (BT : %) <Penetration rate by subscribers> (%)
@ tHFEFIN1000 HHL L (n=5,81) @ 1NHD ZDHL0 AHEELE (n=934)

Penetration among those with household incomes of 10 million Personal spending above ¥100,000/month (subscribers=934)
and over (subscribers=5,861)

@ BE3EDICFBEENMTIBEDZ (n=7,338)

Tendency to buy fashion  (subscribers=7,338)

o 3.0 EEEER 36.4 EERm 34.4
AR A e 29.4 BIE ASAHL e 20.7 B A e 276

FGE MAINICHI---eeeeeeeeeeesssssssssssssssssss 53 SGE MAINICHT cooreeeeeeeesssssssssssssssssssss 49 FEE MAINICHS e v veseereereeseessessesens 4.5
S O R 22.9 BIENGEL e 19.5 FR NKKEL  oveeeinnnisiensiensinnenas 12.0

eI EERT. BE/E - T/\—~C
BU\WIIZITo Tz (n=8175)

Penetration among those who saw department store advertisements in the newspaper
and then shopped at department stores last year (subscribers=8,175)
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FEFE] MAINICHT +++veseseenesnensessensninnennninnens 47
IR | NIKKEL +vereeeeeresneeneeneseeecne 74

e FHELEZRT. EDFT+4—5— -
BR5EIE(C4T DTz (n=1,605)

Saw car advertisements in the newspaper, then went to a car
dealership (subscribers=1,605)
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Travel abroad at least twice a year (both business and leisure)  (

subscribers=1,924)
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